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/"muﬁdc analyzes the curre
Abstracts 1HE es the current trend towards dilution of the concept of «cultural

dustrics» and the increasing usage of tenms such as «entertainment industries», «leisure
,

idustricsy or €ven «ercative industriesn, We review recent specialized literature, identify

overlappin

concept of €
echnological evolution of cultura) products, changes in the ownership of their supplicrs as well

g between the above terms and conclude that this change is a new turning point in the

ulture, closely associated with new spaces and times for its enjoyment, with the

as with the shifting roles of author, actor and spectalor. To understand this change, we identify
| gnd explain three factors: 1) from the strong, closed materiality and mmmy of the classic
cultural product to the malleability and convertibility pcnnilicd by new technologies; 2) from an
L entially contemplative, reverent cultural experience fo participant expe-rimentation and play;
nstitutive contingency and superficiality. We

conclude by suggesting wider implicaiions that go beyond the scope of lhis work: the melting pot
rtainment, which undermines the autonomy of

3) from a desire for permanence and intensity o co

that blurs the boundaries between culture and ente

the disputed cultural «field» situated between work
and which also erases the boundaries between cultural

um and negotium, «homo ludens» and

and leisure (more pleasant than the first,

" more demanding than the second),

. cntertainment and work (3 merged environment of «oti

~ «homo laborans»).
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Less than half a century ago, there was g clear difference i

Leisure. P'roo in two anthologies which came

lidustnies)1 and Mass Entertainment OF { of this lies

e—

———

e f
(61]

I.Culture and lcisure in retrospective ) S D i ‘ \
ween Mass Culture {or Cultural

4/«
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out within a year of ecach other from the same publisher, both containing work by highly
prestigious contributors (Ro - senberg & White, 1957; Larrabee & Meyersohn, 1958). In «Mass
Culturey, interests listed were popular literature, cotnics, cinema, radio and (elevision, popular

music and advertising, In «Mass Leisuron, interests were altributed to the person at play or

recreation, not 1o the consumer of cultural and media industrics, although all these activities
might be pursued in unc‘s sp:m: umc Pursuits analysed were sport, hobbies, vacations and
activities such as mcmbcmhxp of an asqmlmmn or social life away from the home (restaurants,
social gathe rings, bars, pubs and dance halls). -

2, ngltal leisure and culiure. mnvcrgcnce, hypcr-produclabilit) and transfiguration .

The material nature of‘ cultun! «tcxts» (whclhcr wnucn visual, audlovnsual musxcnl etc.), is
c\acﬂy what allows theu' con\

ion mto

‘onomm «goods», as the scqucncc of their

transmission presents lhc n vhat;we‘migh( }:iall\ ?}a\cquiriib;

(publications) but also te]cvxslo (ﬂow culture) i mcn.{m

obJects> booLs records or videos

mkcted‘mthe sh \pe oi cataloguc

products («video on demand» ior e&nmplc) or whm: the strcam itself | sale (pay per vmw)

Ve might remind oursel\'es m th:s pomt that one of lhc mov.t sc:hd fea s Qf the concept of the
Culrural Indusuy was not the 1 mcr«. c.onmlemahzatmn o! culturc but also ns mdusmahzanon
which al]owed for rcproducnon of i !ls mcdxa fommt usmg specxf ic equlpme \\t

Lacroix & Tremblay, 1997: 68; Hesmondhalgh, 2007: 55-55; :f:ish&l.my

Benjamin, 1973;

<> From contemplatlon tmparhcxpauon, from upericnce to «expmmeutnuon»

and from informed to «performative»

The textuality and matenaluy of cul ure to\\ \ccrtam e\tan\«cold» «shut», rccedt, and by
contrast, emphasis is placed on thur chamctcr as «c\penmm\ \\rhuh is lmble to result in
coproductive participation. And from therz, the drift’ lowards phenomma as dx\mpds sames S
tourism, theme parks or betting, where the rolcs of amhor actor and speclator beaomc gonfuscd W
looks to be much easier to digest. That is to say, culture ceases to be pcmsm;d as. ‘sLant, um : & f
work which is treasured, stored away, protccted and admired but never touuhed\ and stans dqbe d

seen as action, which is fulfilled as soon as the mceptor finds somclluug whnch inulates and N

\\\\‘

moves him, and that is when its proxmuty to olhcr lemxre time acuvmes bm;;; lmme(hat& i

The exclusive ownership of a cultural good, its wnhdrawal for enjoyment ata lalg: time and thc

reverence afforded to its author are no longer what sets its value, rather ils mtht i\\'allabxhn for \
e

dccess ot any time and in any place. On the other hand, these goods ‘m no lOﬂ&‘«“ P‘m

R/«
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| Propeny PTEPYIng a2 unalierable space and time as set by their author, but constitutively
vafinished texts which fiuctuate, proliferate and which are always subject to the possibility of

[ Patticipative ip

iDtervention, criticism, review, ironic transformation and parody, due to the

POSSIbiRty of mere unlimited reprodiciion and cooperative, globahsed distribution (Garcia
Canclini, 2007), ‘

4.From transcendence to contingence,

Finally, the persistence or transcendence of culture, whxch outlives not only the moment °f
CODLECL, DUt also the kife granted both o it whor and w ns reccptor and wlnch travels down the
centuries, emdodied in xxof&s wh;ch m gh,_ &Jw( fwmzraﬁon and s'udy (Armdt 1961, 1996).
", withers before the epl: caeral, Gﬁnsmbic ehamcéenwés of culmrai mput ahwa)s threatened by
| the fragility of the sm.a:xea, ef ahe apponumxy instant sn.icccss and xnszant forgmmg‘ not due 0

from conomcnr to consumer

from other forms of !asurc m;ls u'ele\*anc :md) :
5. Balance and perspectives . - M
| Allthis portrays an ambivalent, paxadoxxcai panomm On the oncbamd, there arc some who,
| quite reasonably, IamC'\ the fact that anmdmg heatre or opcra is 1o be compared as regards ‘
» weys of using om: s leisure, with visits (o theme parks ox casinos (or in its virtual fomxs'
Cougames or betting websites), or that a record ot book can be consxdcrcd in the same light as
4 g out or adventure holidays
- Transcript of Entertainment, Music, Pop Culture, & F ads of the 1920's
Entenainment, Music, Pop Culture, & Fads of the 1920's . Pop Culture The Beginning of the
“o4 wies The radio was basically the ish of the 1920's. The radio was very popular for the

iy st the e and the device was mainly used much in the manner of TV, just withowt the

e e Later on, the radio would be apart of nearly every Amencan houschold, approximately 113
S Ameris owned a radio by the end of the docade. People would gather around the radio 1o listen
- pocing events, music, the news, and even shows. Movies were always a pretty big deal, by as

425 began (o approach, movies really staned taking off Big corporations such as Wamer

[63)
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m[i(m WEre all ankmg {o be ﬂ't'

fwg_camn. some of ihtﬁm A

mml of Rvscarch Vo

Corpo
Metro-G (‘old\wst\ycr. ,nd Iox lllm it } mow
Lin the dm\r ot &he motmn pmure em mxd wn h |

Wesleyan Jot

Bros.,, Paramount,

first 10 get their fee

The 1920'5 qu a umc of cclcbmuon, p mymg, md
or pad of thc Amcnwn lndmu-y i

was a Parmcum chture wiled Wings,
an 'award for hnvmg the best zlctmg
perio of nothmg but cclcbrauons and

popular movies and acmrx

Robin Hood (1*)‘”) Umlcd Amsls

money  spending. ‘nac movi indusuy bcfc@n‘n»
]he first O

mnj

The first Oscars were held i m 1927
Emil Jennings and Janel Cavnor, \vcm the dulOYh who
within the film. Muslc As stalcd nm‘l c't; ih& 30

partying, and nothmg embodied lhxs hfesxylc more lha Jazz. Lk
Wth p lu'bmorr takmg ovcr thc country, Jaa mus;c

Ja/) was a vcry popuiar fonn

of music across the mmon durmg lhc 20’5.
began o set a stage in spenkeasics, which

consxdcmd the music immoral aud saw n as a th

staned ngmg Jm a bdd namc as the older felks ‘
nem to the old valucs ds thc musw embraccd thc

RoanngZO‘ / e : .
Loomrd Reed - A famous dmccr who created thc Shjm Sbam Shlmmy, also known as thc 9
~ anthem of tap. Literature of the 1920 The 1920's wcrcn! Just a txmc of pm‘txcs and alcohol there |
v«as reading and people actually enjoyed doing it (I know shockmg isn't it!). Pcopte would gain
much knowledge from books and newspapers. Broadway Broadway also had gmt success in this |

‘cra alongside Jazz. The 20's was the prime years for Broadway as. \t mcludcd 50 musicals in Jus( |

one season. These musicals were originally made by showmen who ere dcdtcatcd to the theater and i
they wanted to make quality entertainment as well as a proﬁt. Somc popular musicals were Sally
and No, No. Nanctte. Famous Authors F. Scott Fitzgerald - Famous for writing "lms Sxdc of\

Paradise” which shot him to stardom. He also wrote the Great Gatsby which is consider cd toe ofl
ed one o

the greatest pieces of literature of the 20th Century,

t authors of the 20 century, Hemmg\\ay wrole man)'t

, # great novels and shon stories such as "“
f ! ¢ Sun Also thcs 'md
“In Our Tunc
-z

In entetainment that truly entertains (recognizing that some would-be
cnte cm
“llops™), attention is diverted from all other matters, hence occasional usage of £ mmm
Ol bue of its,

diversion. In general these commonsensical terms are employed with ref synunyms
erence 1o what Lcwts

(1978.16-17) calls "moderately complex” (as opposed to

Emest Hemingway - One of the greates

&lmp]cn or “hltlhly \.0 b
o m qu bjects and
pecasions (e g a comic sinp, television sitcom, popular song Bioai plex™) objec

\ y 3

[64]
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roles where entetainment, if 3
Al ‘\c

phe fum and television alors,
\is leaves
curs at il i i I8 leaves for other fields (he analy s of
anment comes {ro Cldental and peripheral to the maim purpose of
sasual leist 3 i : e of the
\ ire). Example T tham an entertaines (see discussion below of
oW O
mmmm.m include entertaining moments in a

role or where entert
18 Source

othe
S of' |} ncidentyl/

classical music concert Foyy Peripheral eng
.

over the )

'CArs,
o sin dist g sociol
of istinctive facets of the 0gists have tended fo concentrate on one or “M,

field of ey
erftainment, cla ;
0 ssified and discussed in this chs
) role of Chtertainer, 3) public (1 Skl

bufls, audi
ences), 4) coutent of enlenainnicn,
entertamment in society, $) indus

nature of enfertainment
hal consumes entertainment (e.g., fans,

lly that produces it, and 6) place of

Two core conce
: ts or
of the preceding discus P el branch of saciology. Onc - enlcrmlnmenl may, in light
¢ ’
sion, be defined as an object or oceasion m(cnuonally provided 1o a publie

for their enjoyment,
J or PIWW& that is meanl 0 lxold their alienuon for the period of time the

object or occasion is perceived. (hc socnulog,y of _tcrtammcnt u- fargely at the exploratory stage
of development, these definitions should be ¢ 'nsxdcrcd tcmamc. subject to revision as new,

open-ended, discovery-oriented rcsearch suggms (S!cbbms, ”OOIu) lndccd as we learn more
about this area, this conceptual core could be cxpandcd wnth olhcr basic ndcas

Conclusions oy
ould be argued that the sociology of ‘entertainment is but a branch (a “sub-

rccognized subdisciplines of the sociologies of art, work,
and their entertainment have found a notable

It ¢

subdiscipline™) of one or more of the

ular culture. After all, entertainers
ining theoretical and empirical ties with each is important for

ainment (the reverse holds as well). The same may
aesthetics, cultural studies, and

|eisure, and pop
place in each. Morcover, maintai

further development of the sociology of entert
be said for its ties with related disciplines, pamcularly history,
logy of entertainment as A pmpc(
as “trivial.” Sure, it is casual

y complex. But

communication studies.
Another reason for co

fighting chance to
nd the product €

psidering the socio
avoid being mgnrdcd
nsumed is only moderatel

subdiscipline is to give ita
ho consume it, @
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: g \
casnal lesure has its profound benefits (Stebbins, 2001b), and the entertainmeng ind'umy
provides wark for a significant. proportion of the population while gcnerating €N0Mmoys

aenomic retums for sociely. The social scientific study of entertainment  hog already

demonstated i countless ways just how profound entertainment and the enlertainer role actually
ane

Finally, there is a whifY of hypocrisy in the air when people qualify entertainment ag
tivial and, in the same breath, relish their hours before the television set and spend hard- carneq
money taking in live performances of their favorite pop stars.

Meanwhile, sociologists studying entertainment need to be more self-conscious about
their subdiscipline.

That is, they must place their studies of musicians, actors, content, history, and the

like -~ the six facets -- in distinctive, entertainment-related theoretic context, which cchainly
includes the new theory and sensitizing concepts presented carlier in this chapter. In the end, if
unable 10 develop distinctive theory that organizes its central ideas, the sociology of
entertainment will fail to make the claim thatit is an identifiable subdiscipline. This is the most
critical challenge facing sociologists who declare this area their specialty.
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